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e-Higher Educationsm is a by invitation only roundtable for CEOs, Presidents, Provosts and senior executives designed to explore strategic developments in higher education with leaders from some of America’s foremost colleges and universities, learning companies, associations and institutions.  We will discuss the massive change that confronts the entire education community, public, private and corporate: - business models, technology and methods, public policy, management, and competition.  Attendees will consider the implications of emerging trends and draw on the insights of experts to begin to crystallize a picture of the future.  They will gain a clearer perspective on many of the challenges in the market in order to build responsive institutional strategies, which can be implemented.

The program has been underwritten and there is no program fee for those invited.

PRELIMINARY PROGRAM

Monday, April 8, 2002


8:00 a.m.


Registration at the National Press Club, HaLounge

8:30 a.m
Welcome, Opening Remarks and 




Introduction of Attendees 


Moderator for the

Scott Jaschik, Editor
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entire program:


 
9:00 – 10:30 a.m.
TECHNOLOGY, COMPETITION, AND THE MARKET FOR HIGHER EDUCATION SERVICES


Topic:
· Virtual vs. physical environments: technology, new competition, and the decline of geographic monopolies

· For profit universities and the internet: anytime and anywhere

· The corporate universities: flexible venue and certificate programs 

· The lucrative corporate market: customer satisfaction & just-in-time learning

· The new structure of higher education: better education or a deregulated nightmare of more competition and new technologies?


10:30 – 10:45 a.m.

Coffee Break

10:45 – 11:45 a.m.

BRAND MANAGEMENT WORKS FOR HIGHER EDUCATION





Topics:

· Creating Brand Equity: Universities and colleges names as brands

· Brand management and positioning as competitive strategy
· Intangible asset management
· Long-term image making
· Extending, building and leveraging brands 
11:45 – 12:30 p.m.
MEASURING THE OUTPUTS OF HIGHER EDUCATION: GROWING PRODUCTIVITY AND U.S. COMPETITIVENESS  


Topics:

· Economic benefits and challenges

· Often uncounted social benefits: socialization vs. learning

· Selectivity bias and the quantity vs. quality debates

· Various U.S. competitiveness proposals involving Higher Education

12:30 - 2:00 p.m.

Lunch 
Keynote Address:

“THE RECESSION: MANAGING TIMES OF AUSTERITY”

Stephen Trachenburg, President





The George Washington University

2:30 - 3:45 p.m.

BUSH ADMINISTRATION POLICY INITIATIVES FOR 

HIGHER EDUCATION





Topics:

· Rethinking financial aid systems and public subsidies  

· Delivery mechanisms, performance, and the measurement/testing debate

· Revisiting pricing structures and in incentive programs: Enrollment projections in the coming decade

· Federal tuition tax credits

3:45 – 5:00 p.m.
IS INFORMATION TECHNOLOGY FULFILLING ITS PROMISES TO HIGHER EDUCATION?






Topics:

· The present state of the art

· The collapse of the .coms

· The rise of For Profit Universities 

· The emergence of education portals

· Rethinking how IT can contribute to educational mission


5:00 – 5:30 p.m..

Networking Cocktail Reception 


Closing Comments:

Roberts Jones, President and Chief Executive Officer






National Alliance of Business






Departures
This program is organized, produced and directed by 































